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When should you evaluate your marketing plan? Why?
Evaluation of a marketing plan is an important part when it comes to marketing. Evaluation of the marketing plan of a certain company helps the company in eliminating ineffective strategies and developing an overall marketing plan that will help in building the business. Thus, the evaluation of a marketing plan has got no specific time that it should be evaluated (Hiam, 2013). Evaluation of a marketing plan should be carried out regularly to ascertain if the business plan is working. Through regular scheduling of evaluations of a marketing plan, helps in eliminating or modifying campaigns that are not reaching the organization's target market or are not garnering the response that was expected after its application. 
What should you be most concerned about/ why?
In the food and truck business I should be most concerned about the ultimate goal of the marketing efforts, which is normally increasing the volume of sales, which ultimately leads to profit maximization. The food and truck business seems to be changing in the US.  As the United states’ population grows demographic changes are most likely to occur which will lead to fostering demand for new food products, new means of delivery and new packaging (Myrick, 2016). Thus, I should be looking for any changes that occur within the market so that I am not left behind; I should ensure that the food and truck café is portraying the new changes. All profit making businesses are set up with the sole aim of profit maximization. I should evaluate whether the business is making profit or losses so that I can implement the necessary changes. 
Once you have started implementing your marketing plan, what aspects of control should be considered?
Once I have started implementing my marketing plan for the food and truck business, I should be on the lookout for controlling aspects such as measurement, evaluation, and monitoring. The resources to run a business are generally scarce and costly, and so it is vital for a businessperson to control marketing plans (Ferrell & Hartline 2008). Controlling refers to the setting of standards after which corrective action will be undertaken, and lastly, an investigation will be established to check whether the marketing plan is attaining its intended goal. For instance, a business person ought to keep tracking the amount of sales to ascertain whether the marketing plan is effective or not. 
Why is control of a marketing plan important to consider? In essence, what's the point of control?
Control of a marketing plan is important to consider since it ensures that the organization's resources are not wasted. Marketing plans are costly to implement, and thus the business person or the organization which is undertaking such a thing should ensure that it realizes the goals which are set (Ferrell et al., 2008). For instance, a business should control its marketing plan to ensure that it does not end up incurring extra costs than the ones that were set. Also, the food and truck café business is facing changes that are occurring in the market. The population of the US is experiencing some demographic changes and they are in turn impacting on the demand for foods prepared and produced in the food and truck cafes.
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